
Business Spotlight
Directory
2x2 full color ad $24/week.

Once per week in our Weekly Item on 
Fridays. (Mailed to 19,000 non-subscribers)

Advertiser must commit to a full calendar 
month at a time; no changes to ad.

Ads are rotated each month.

Launched the directory in August 2019 with 
23 ads per full page.

Revenue: $2,760

September had 31 ads.

Revenue: $2,880

In October we decided to replace our 
dwindling Service Directory in The Daily Item 
with a similar page. We offered a 2x2 full 
color ad in The Daily Item only at $32/week 
or the  advertiser could sign up for a combo 
buy in The Daily Item and The Weekly Item at 
$48/week.

October had 37 ads in The Weekly Item and 
12 ads in The Daily Item.

(7 were combo buys)

Total Revenue for both: $5,152



Recommendations
• Sell as a combo buy in The 

Daily Item (Tuesday) and The 
Weekly Item (Friday).

• Add digital impressions to the 
print ad.

• Affordable opportunity for the 
smaller Mom and Pop 
businesses.

• Let client know that color is 
included in the buy at no extra 
fee. (Great selling point).

• Try to get a 3 month 
commitment so that sales rep 
is not reselling each month

• Great for businesses that are 
just running a branding 
campaign.


